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SOME GOOD news for sheep and beef farmers; farmgate returns are stabilising, according to ANZ agri-culture economist Susan Kilsby.Farmgate returns for lamb have been stronger than previously anticipated with prices are hold-ing near $6.50/kg CW.
Kilsby notes that in its Janu-ary forecast update, ANZ antici-pated prices would drop as far as $6/kg CW. 

“While further cuts in schedule pricing can’t be ruled out, it now looks like there may not be much more downside,” she says.“We remain cautious and now forecast farmgate lamb prices to reach a low point of $6.25/kg CW next month.”
The relative stability is being driven by a combination of factors: international market prices are generally holding, New Zealand’s currency has stabilised, and there are not vast quantities of lambs coming forward for processingKilsby says stocking rates are still lower than normal in some regions where destocking of capi-tal stock occurred during last sea-son’s drought. 

Pasture growth conditions have also been more favourable this season. 

SUDESH KISSUN
sudeshk@ruralnews.co.nz

Hype or Holy Grail?
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MERINO FARMERS need to be sure of their evidence if they are to embrace a regenerative agriculture label, says Lincoln University Professor Jon Hick-ford.
Commenting on Merino New Zea-land’s launch of its ZQRX programme, which aims to market wool interna-tionally on the promise that it is grown “regeneratively”, Hickford calls it pri-marily a ‘marketing exercise’.Hickford told Rural News that he was not against marketing, nor the 

increased farm performance monitor-ing which the programme entails. But he says farmers needed to be sure the techniques employed have scientific evidence behind them. “It’s a market-ing ploy and I wish them well, but they do need to be cautious in case some-one comes asking questions.”As president of New Zealand Insti-tute of Agricultural and Horticultural Science (NZIAHS), Hickford recently led a group of mainstream New Zea-land agriculture scientists in criticising regenerative agriculture as an ill-defined fad of dubious scientific merit.

“Marketing’s great at making claims about how a product will make you feel, how it might behave, what it might do for you and so on,” Hick-ford says.
“The problem with it, is if you are ever challenged to actually prove that what you claim is real. If you claim that your farm systems are ‘better’, then the people buying the product may ulti-mately one day come back and say, ‘prove it, show us that it’s better’.” Hickford says there has to be an evidential trail to support what you’re claiming “Therein is the tension with 

regenerative agriculture in New Zea-land – because it’s just a claim. There’s no evidential basis to what is being claimed.”
Hickford said there was room for merino farming to improve its environ-mental performance and some farmers were already moving away from graz-ing high country, and into more inten-sive lower altitude grazing with better feed systems. He says that would give better wool while retiring environmen-tally-sensitive land.

• Jumping on the regen bandwagon, page 6

NIGEL MALTHUS

Merino New Zealand’s plan to market wool 
internationally on the promise that it is grown 
“regeneratively”, has been described as a ‘marketing exercise’.

Since 1905, we’ve remained true to what it means to be a mutual. 
For example, putting profits back into the business instead of 
shareholders’ pockets. If that sounds good to you, ask around 
about us. Or better still, call us now on 0800 366 466. 
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We’re here for the good of the country.

THE FEELING’S MUTUAL.

PROUD OF YOUR FAMILY HERITAGE?

● 	All Rural Delivery boxes on commercial farms in New Zealand.

● 	All private bags and P.O. boxes of the large commercial/corporate farms.

● 	All members of the Rural Contractor’s Association.

●	 Rural News is published every fortnight

● 	Rural News has a reader-first editorial approach.

● 	It is well resourced with a nationwide team of expert rural journalists.

● 	A quality high integrity environment.

● 	A strong on-farm focus.

● 	 News

● 	 Markets 

●	 Agribusiness 

●	 Opinion 

●	 Management 

●	 Animal Health 

●	 Machinery and Products

facebook.com/ruralnews

twitter.com/Rural_News
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With a circulation of 79,553 (ABC audit) Rural News has the highest 
circulation of any rural title in New Zealand and is delivered free to:

Content:

Sections include:
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“Rural newspapers and magazines are the number 

one resource for farmers and growers when 

looking for information, new ideas, or advice 

for all their farming materials, machinery and 

infrastructure requirements.” 

– (Nielsen 2016 Rural Survey)
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Material Requirements
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• 	 Any photos or logos supplied for 
typesetting should be supplied as 
separate files and not part of a Word 
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be faxed through for typesetting.
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2022 ADVERTISING RATES PER COL CM
All rates include four colour and exclude GST

Cms Cols Col cms Casual 3+ Inserts 6+ Inserts 12+ Inserts
Double Page Spread 39 14 546 $18.38

Double Half Page 28 10 280 $21.65

Full Page 39 7 273 $23.63 $22.96 $22.31 $21.65

More 100 col cms eg: 28 5 140 $24.94 $24.28 $23.63 $22.96

Less 100 col cms eg: 5 2 10 $26.25 $25.59 $24.94 $24.28
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Advertisements booked with Rural News Group online appear on every page of two websites 
within the group, covering all farming sectors:

Rural News, Dairy News

What Can I Get?

60,000 Page Views*

50,000 Visits (55% from mobile)* 

4716 e-newsletter subscribers  (weekly e-newsletter advertisements only)

*average per month over a year

How Much for an advertisement?
	■ $1155 	 Premium banner 

			   (viewable on desktop, tablet and mobile) 

	■ $945 	 Top priority banner 
			   (viewable on desktop, tablet and mobile)

	■ $735 	 Standard banner 
			   (viewable on desktop, tablet and mobile)

	■ $945 	 Top priority tile 
			   (viewable on desktop, tablet and mobile)

	■ $735 	 Standard tile 
			   (viewable on desktop, tablet and mobile)

All costs are per month and bookings are 
subject to availability

Additional options

$420 	 e-newsletter banner

$630 	 priority e-newsletter banner

$1575 	 Website wrap (2 weeks)*
		  (viewable on desktop)

$2625 	 Website wrap (1 month)*
		  (viewable on desktop)

Note: There is a 25% discount for tiles or banners than run in 
conjunction with a website wrap.

*An example of the website wrap can be seen 
on our advertise page

All our prices quoted are exclusive of GST and Production.
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• Email production: davef@ruralnews.co.nz


