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JUST 
CAN’T 
WAIT!
HORTICULTURE NEW Zea-

land chair Barry O’Neill says he 

can’t wait until next year when 

his organisation hosts the Ahu-

whenua Trophy competition for 

the first time.

Until now, the competition has 

been confined to sheep and beef 

and dairy. But now the competition 

will be extended to include horti-

culture and a new trophy for this 

is being made in London for next 

year’s event.

O’Neill at the recent Ahu-

whenua Awards dinner in Gisborne 

described it as an absolute inspi-

ration. It was the first time he’s 

attended the event.

“I was so pleased to be a part 

of this wonderful celebration of 

Maori farming and I just can’t wait 

until Tauranga next year to cel-

ebrate Maori growers and Maori 

young growers who are going to 

be part of that event,” he told Hort 

News. 
“The sight of 700 people at this 

year’s event highlighted for me the 

passion that goes with the celebra-

tion and the commitment to sus-

tainability.” 

O’Neill says Maori are a major 

player in the horticulture sector 

producing about 10% of all the 

kiwifruit grown in NZ. He says it 

is the one of the fastest growing 

sectors of the horticulture indus-

try and Maori growers are playing 

a major part in it. He’s looking for-

ward to that continuing. 

“As a result of this new compe-

tition in the Ahuwhenua Awards, 

horticulture will now have two Ble-

disloe Cups,” he said. 

Peter Burke
peterb@ruralnews.co.nz

Hort to hit $10 billion
NEW ZEALAND horticulture is well on 

track to meet its goal of being a $10 bil-

lion industry by 2020.

The industry was valued at $9.2b 

in the year ending June 30, 2018 – up 

$400 million on 2017. The increase 

was driven by strong growth in exports 

which rose to $5.5b from $5.1b the year 

before. 
According to the latest Fresh 

Facts, published annually since 1999 

by Plant & Food Research, horticul-

tural exports have tripled from $1.7b 

twenty years ago. They now account 

for almost 10% of NZ’s total merchan-

dise exports. Kiwifruit and wine are the 

main drivers.

At least one third (34%) of the export 

revenue is from kiwifruit ($1.86b, up 

from $1.66b in 2017). Zespri SunGold 

Kiwifruit is popular in key export mar-

kets. It now accounts for about 40% of 

the crop. 

Wine contributed 31% of total horti-

culture exports ($1.69b, up from $1.66b 

in 2017). Sauvignon blanc is still the 

main crop, but other wines – particu-

larly pinot noir, chardonnay and pinot 

gris – are increasing.

The apple industry remains very 

competitive on the world stage. Apple 

exports rose to $732.9 million in 2018 

from $691m in 2017. New cultivars such 

as Jazz and Envy made for diversity and 

higher value. 

The potato industry, with export 

values reaching $115m (up from $93.8m 

in 2017), has seen a shift from fresh 

exports to processed products. Onions, 

peas and squash have remained inte-

gral to the NZ horticultural export mix 

over the years.

NZ horticultural produce was 

exported to 128 countries. The top five 

markets are continental Europe, Aus-

tralia, US, China and Japan. 

These markets add up to almost 

$3.7b and at least two-thirds (68%) 

of the total exports. Exports to Asia 

jumped hugely by $912m to $2.068b 

year-on-year.

“Our industry is well diversified, 

and it continues to adapt to consumer 

and market needs to ensure NZ prod-

ucts remain in demand and sell at a 

premium overseas,” says David Hughes, 

chief executive Plant & Food Research. 

“Part of the premium derives from 

our innovative and sustainable global 

reputation.

“We look forward to helping all 

our sectors realise their potential and 

deliver a smart green future for New 

Zealand,” says Mike Chapman, chief 

executive of Horticulture New Zealand. 

“We are delighted to witness the 

extraordinary growth of our industry 

over the last 20 years. 

“We’re committed to creating an 

enduring environment where the 

industry can continue to prosper and 

achieve our common goal.”

King of the carrots
Ohakune farmer and grower Ron Frew started growing carrots in 1967. Since then 

he and his family have built up a huge farming business which includes growing 

carrots and potatoes. Frew Farms covers 4000ha and has 18 people working on 

its various properties. The carrot operation is run by Ron’s son Peter, who grows 

15-20ha of carrots every year. Most are sold to an Auckland company, Fresh Direct, 

and some to Speirs in Marton. – More on the Frews’ impressive farming and 

growing operation on page 4.

FMG’s Orchard Fruit insurance not only covers your growing and harvested fruit against hail strike, there’s no limit 

on the fruit size at claim time. So it’s well worth getting insurance in place at this time of year. Because no fruit 

means no income. We also cover for fire, malicious acts, impact, natural disaster and flooding. And we’ll pay out 

100% if more than 65% of your insured fruit block is damaged. No matter what happens, we’ve probably seen it 

before, and we’ll know just what it takes to get things sorted. If that sounds like the kind of insurer you’d like on 

your side, ask around about us. Or better still, call us directly on 0800 366 466. 

This is a summary of our products and services and is subject to our specific product documentation.

For full details, you should refer to the relevant policy wordings.

We’re here for the good of the country.

HAIL THE SIZE OF FRUIT. OR FRUIT THE 

SIZE OF HAIL. YOU’RE COVERED.
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