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Many muck-in 

to help out with 

Hawke’s Bay 
cleanup
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Hort faces higher prices 

and lower returns!

SMALLER HARVESTS and slightly 

stronger prices, but overall returns are 

well down for many growers.

That’s the overriding theme for the 

horticulture sector this season, accord-

ing to ANZ agricultural economist 

Susan Kilsby.

In ANZ Research’s June Agri Focus, 

Kilsby writes that the fruit harvest is 

in for most growers, and the focus has 

shifted to exporting. 

The harvest of green kiwifruit is 

ongoing, but for the red and gold fruit 

it’s over, she says.

“This year the kiwifruit harvest, 

like the apple harvest, was consider-

ably lower than normal. 

In-market prices have improved 

a little for early season fruit, but it is 

unclear whether these prices are sus-

tainable.”

Looking at grower returns, apple 

export prices recovered this season, 

mostly due to lower volumes. 

Early season export returns have 

increased to levels seen a couple of 

years ago, but reduced yields will 

limit the sector’s total returns, notes 

Kilsby.
While yields are down, the industry 

has worked hard to ensure fruit quality.

“Exporters have reported an 

improvement in the reliability of 

shipping this season compared 

to previous seasons, which is not 

unexpected given the global supply 

chain challenges associated with the 

pandemic,” says Kilsby.

“Getting space on ships, when and 

where needed, can be a challenge 

and tends to be a bigger problem for 

smaller companies.”

She says there is a small window 

of opportunity this year for apple 

exporters to benefit from the NZ-UK 

free trade agreement. The agreement, 

which came into force on 31 May,

Sudesh Kissun

sudeshk@ruralnews.co
.nz
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ANZ agricultural economist Susan Kilsby says 

reduced yields will limit the hort sector’s total 

returns this year.
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SPRAY PUMPS & EQUIPMENT
High-quality spray pumps from 

ANNOVI REVERBERI, BERTOLINI 

& COMET available now. 

Webbline stock a wide range of 

spray pumps, service kits and 

sprayer accessories, making it 

easy to find the perfect solution.
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Potatoes NZ 
appoints new 
CEO
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HORT NZ chair Barry O’Neil believes 
the horticulture sector will rise again 
from the present disastrous situation. 

He says a recent report by MPI 
shows that, with the exception of viti-
culture, the hort sector is either flat or 
reducing. O’Neil believes this is due to 
the terrible growing conditions that 
have plagued the sector for the past 
two years. He told Hort News this was 
not just Cyclone Gabrielle, but a succes-
sion of other adverse events.

“This is certainly a blip on earlier 
growth projections, but in my view 
horticulture will rise and continue 
to rise from this and will continue to 
grow,” he adds. “The present situation 
has impacted over the entire horticul-
ture sector and been devastating for 
some, but horticulture will be able to 
get through this.” 

O’Neil says growers, where they can, 
will make changes to their production 
systems. But he adds for those who 
grow on flood plains and are depen-
dent on protection systems such as 
stopbanks, the hope is that these will be 
designed to deal with the sort of events 
that are being experienced. 

O’Neil says more growers are having 
covers over their crops and finding ways 
to make drains cope better with flood-
waters. 

He believes they are becoming more 

resilient from extreme weather events.
“But I know that a number of grow-

ers are angry and I can understand 
that… if I was in their situation, I 
would be angry as well,” he adds. 

“I think this anger is about going 
through the grief cycle where they 
find themselves faced with a prob-
lem not of their making. A situa-
tion where the flood protection 
systems that were put in place 
to protect their businesses have 
failed and they can’t see a way 
forward. Understandably, they are 
angry about that.” 

O’Neil says, despite all this, 
sooner or later people have got to 
get themselves out of that position 
and find a way forward. He reck-
ons part of this will be finding ways 
to support these people who have lost 
their businesses and a life’s work.

He told Hort News that HortNZ is 
doing everything it can do to help and 
support affected growers through this. 
O’Neil says the wellbeing of growers is 
the number one priority and a lot of 
effort is going into supporting growers 
from a number of organisations – such 
as the Hawke’s Bay Fruitgrowers Asso-
ciation, the Horticulture Charitable 
Trust and the Rural Support Network.

“A lot of activities are underway and 
more will be needed and will continue 
to be needed to support the wellbeing 
of growers and farmers throughout the 
recovery.”

Peter Burke
peterb@ruralnews.co.nz

We will come 
right! Hort NZ chair Barry 

O’Neil believes the 
sector will be able 

to get through 
the current 

difficult times 
and continue 
to grow and 
thrive.

BA HORT PACKS

UV rated tank and galvanised frame

Bertolini diaphragm pump and  

Bertolini manual 2 tap control

BA 4 x 4 (4 short barrel nozzles 

per side) Hort Boom

Adjustable nozzle spray pattern 

from a cone to a straight jet and 

mounted on an adjustable ball for  

easy targeting into the crop.

0800 833 538  |  www.bapumpsandsprayers.co.nz

SPECIALISTS IN  

HORT SPRAYING

Scan to learn 
more about 
Ba hort packS

Available as a 400L and 650L 
trailed or 3PTL sprayers 
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A brighter future 
ahead?
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Recovery staggers onA LEADING Hawke’s Bay orchardist says the recovery in the region is taking place in a ponderous way. Paul Paynter, of the Yummy Fruit company, told Hort News he believes it will take up to 15 years for the region to recover fully from Cyclone Gabri-elle. He says the way things are going, the apple industry in the region could shrink by about a third.In Esk Valley, Paynter’s company has lost 120,000 apple trees – all buried under two metres of silt. The valley is still littered with cars caught up in fences and tangled vines, with houses 

wrecked in a way one might expect in a war zone.
“It’s pretty hard confronting that every day. I’ve been to Esk Valley 8 or 10 times and every time I go I have pull over at the side of the road and take a few deep breaths,” he told Hort News. “I know what I am going to see but it’s difficult to cope with the tragedy. It has a psychological impact.” Paynter says in the Esk Valley there are people who open their curtains every morning and see a disaster zone.“You know they may be living in their garage or fixing up their half destroyed house and it’s pretty hard on them mentally,” he adds. “It’s hard on relationships, very hard on finances, so 

it’s a very tough environment and peo-ple’s heads are dropping.” Paynter says it’s taken a long time for the Government to form a plan, which includes interest-free loans from Kanoa, a government agency. He says this is fine, but in essence it’s just more debt and most people already have a debt problem. 
Paynter believe some people have lost up to 50% of the value of their balance sheet and only have a small amount of equity left, so getting out of the debt hole will be challenging.He says industry margins have been squeezed over the last couple of years. Everything has gone up: wages, ship-ping, energy, insurance. Meanwhile, 

prices have gone down and the big question is whether people can ser-vice the debt.
“The final thing is the demograph-ics of the industry. Your average fruit grower looks a bit like your average farmer: north of 60 years old,” he explains. “They are thinking that it may take them at least 20 years to get back to normal and are asking themselves, ‘is it worth it?’ Instead, they may opt to pull out the trees and plant an annual crop for Watties and spend time with the grandkids.” 

On the positive side, Paynter says there may be an option for orchardists to pull out damaged trees and replace them with newer varieties of apples, 

which could get a higher premium in overseas markets. They may also get to upgrade their growing systems. However, he warns that if people do rebuild their orchards, they need to get their assumptions about markets right. He points out, for example, the pres-ent problems with the Chinese market.  Paynter says with the sun shining people can hopefully turn their mind-set around and see the opportunity for a new crop. 
But he believes this won’t be easy given that people have gone through a long, miserable winter trudging around in sludge.

“It’s been pretty confronting for them,” he says.

Peter Burke
peterb@ruralnews.co.nz

The top of this pole would normally be standing two 
metres high, but it now has only a few centimetres showing 
with the rest of it and trees behind it buried in silt.

The sign says it all!
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SPRAY PUMPS & EQUIPMENT
High-quality spray pumps from ANNOVI REVERBERI, BERTOLINI & COMET available now. Webbline stock 

a wide range of spray pumps, service kits and sprayer accessories, making it easy to find the perfect solution.
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39x7 - full page advert
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$500  Top priority tile 
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$800  Website wrap (2 weeks)*
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$1400  Website wrap (1 month)*
 (VIEWABLE ON DESKTOP)
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